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Xinrongji Restaurant Group is a large hotel group, whose business fields include high-starred hotels, high-end clubs, Manor hotels and fashion restaurant. Now, there are
many branches located in Beijing, Shanghai, Hangzhou and Taizhou. It currently employs more than 2000 people. The business characteristic is obvious, the service level is high-end,
and it gradually forms the management pattern of scale, chaining, and brand.

After 19 years of steady development, Xinrongji Restaurant Group now owns a high-end hotel brand "XINRONG]JI" and a fashion brand “Rong XIAOGUAN". Three star
hotels and clubs are located in Beijing district, 4 high-end clubs and trendy restaurants are located in Shanghai district, and |10 star hotels and trendy restaurants are distributed in
Zhejiang area. The enterprise development goals are that based in Zhejiang, and Beijing, Shanghai and other first-tier cities for the window, Xinrongji will gradually complete the

brand management pattern of 50 stores nationwide.
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